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Celebrating 21 years of BAAT Northern Ireland
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A graph of numbers and a number

Description automatically generated with medium confidence

Top 3 posts:

1. Instagram: What is art therapy?

2. Facebook: Thank you to artwork submissions 

3. LinkedIn: New issue journal 

https://public.flourish.studio/visualisation/16462915/
https://www.instagram.com/p/C1rI0lIslYM/?hl=en-gb&img_index=1
https://www.facebook.com/thebaat/posts/pfbid032b2MjqxnmQjwRD8kFqrpXL6KYGNu69zYKCqQ6fWrxqJp69bhDUM4awR2fB7tMaGol
https://www.linkedin.com/feed/update/urn:li:activity:7139960816560173057/
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Monthly Bulletin 

Typical open rate: 47%

[Industry average: 7-28%]

Events Bulletin 

Typical open rate: 65%

[Industry average: 17-28%]
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Email enquiries: typical month

Info Box: Other member enquiries

Info Box: Website advertising and other
enquiries

Info Box: Memberzone including technical
support

Info Box: About Art Therapy

Professional: Other enquiries

Professional: Guideance

Professional: Legal and goverance

Membership: General enquiries including
payment

Membership: New, changes, renewals,
cancellations
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The Association has undergone considerable change over the past few years. 
Council members, our staff team and members have all worked hard to 
modernise the way we work and are governed. We have improved the 
transparency of decision-making, increased member engagement across the 
whole of the UK, developed our website and online platforms, and improved 
member services.

That work has provided a more sustainable and responsive organisation. We 
are now better placed to promote the amazing work of our members. To do 
this we are developing our public affairs and advocacy work and have several 
emerging campaigns underway.

To be really effective we need members involvement to harness your expertise 
and ensure we reflect your concerns and aspirations for the profession. So 
please do get involved! Consider becoming active in your local Regional 
Group, join a Special  Interest Group, respond to our all-member surveys, 
contribute to our publications, volunteer as a coordinator, and consider 
standing for Council.

Together with the support of our professional staff team we look forward to 
working with you to raise the profile of our profession, so our members' 
expertise is understood and realised. We know that this will ensure art 
therapy can help more people and more communities, building their 
resilience, nurturing their creativity, and improving social, emotional and 
mental health.

Thank you.



www.baat.org 
hello@baat.org 
+ 44 (0) 20 7686 4216

24-27 White Lion Street,
London, N1 9PD
United Kingdom

http://www.baat.org/
mailto:hello@baat.org
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